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	List of Courses


	CFU
	Courses Description:
	Semester

	Cultural Economics 
	4
	This course focuses on the analysis of the cultural market, with particular reference to the structural differences between the markets and the implications in terms of efficiency and well-being.
	Y.1 - Fall

	Principles of Public Economics
	5
	This course provides a framework of economics within the public sector
	Y.1 - Fall

	Creative industries


	4
	This course defines the various areas of activity in which cultural organizations operate and analyzes the professional figures which act within the sector.
	Y.1 - Fall

	Tourism and colonialism: Europe and the Orient


	2
	This course focuses on tourism experiences, as a group of psychological and cultural values, both individual and non, though the examination of travel diaries (from Marco Polo to Goethe), short stories, texts, and tourists guides, with particular attention on the popular models (Lonely Planet) and the aristocratic literary-classic models (Blue Guide).
	Y.1 - Fall

	New Public Management I
	3
	This course provides a general vision of public bodies in Italy, with particular reference to local public services.
	Y.1 - Spring

	New Public Management II
	2
	This course provides a general vision of new public management in the context of the public sector in Great Britain.
	Y.1 – Spring

	Law and the Arts


	7
	This course analyzes the fundamental notions in the legislative evolution and current setting of cultural heritage and cultural activities.
	Y.1 – Spring

	Managerial rhetoric and arts organizations–
	4
	This course analyzes the effects of managerialsim inside cultural organizations.  Potential impacts as well as pitfalls are investigated according to a critical perspective on strategy, change and control processes
	Y.1 - Spring

	Art Appreciation
	5
	Through developing a profound understanding of the historical background, this course provides methodology for the comprehension of various works of art.
	Y.1 - Spring

	Project management for arts organizations
	4
	This course provides the elements to understand the strategic aspects of cultural project management.

	Y.1 - Spring

	Sociology of cultural processes
	5
	This course provides a key understanding of the transformation processes in cultural consumption
	Y.1 - Spring

	Marketing and the Arts
	5
	This course analyzes the elements of marketing within the service sector which are applicable to cultural organizations.
	Y.1 - Spring

	Urban planning and development
	2
	This course provides a general background of the urban transformation which took place in Europe in the 19th century and a further understanding of the new rapport between the city and the surrounding territory and their conservation.
	Y.1 - Spring

	Outsourcing


	4
	This course analyzes the normative instruments which regulate the contractual functions between the public administration and private bodies, focusing particularly on those used in the process of outsourcing.
	Y.1 - Spring

	Fund raising


	4
	This course introduces the approaches and instruments used in the gathering of funds from various types of sponsors (companies, foundations, individuals, etc.)
	Y.1 - Spring

	4 out of the 5:
	
	
	 

	Management of the visual arts sector. 
	3
	This course examines the management of organizations in the visual arts, particularly through the concrete experience presented in testimonials by professionals from the sector
	Y.1 - Spring

	Management of the performing arts
	3
	This course analyzes the performing arts in Italy, focusing particularly on artistic projects, organizational structures, and management models.
	Y.1 - Spring

	Management of the film industry.
	3
	This course provides a base of managerial and organizational methodology in the film and multimedia sector
	Y.2 - Fall

	Management of the music industry
	3
	Provide an understanding of the functions and processes of transformations within the recording industry
	Y.2 - Fall

	Museums and scientific institutions
	3
	This course examines the various forms of the cultural industry that involve science (physics, chemistry, mathematics, geology, astronomy, biology): museums, institutions, foundations. The specific characteristics of this sector will be presented, particularly through the examination of noteworthy cases.
	Y.2 - Fall

	Music appreciation
	5
	This course provides a basic understanding of musical culture.
	Y.2 - Fall

	Cultural policies and observatories
	4
	This course provides instruments correlated to the predisposition, use, and observation of cultural policies.

	Y.2 - Fall

	Organizational networks in the arts sector
	4
	This course examines the potential use of organizational networks within the cultural sectors
	Y.2 - Fall

	Knowledge management in arts organizations
	4
	This course studies decisional processes and the production and reproduction of the specific knowledge in artistic and cultural organizations
	Y.2 - Fall

	Sociology of comunication
	5
	This course provides the instruments to understand the systems of social communication and information.


	Y.2 - Fall

	Customer monitoring techniques


	4
	This course presents the techniques relative to the analysis of acquisition processes and the monitoring of clientele within the cultural sector.

	Y.2 - Fall

	Information technology and arts organizations–
	5
	This course provides a point of reference that will allow the student to confront in a knowledgeable way the development of information technology with emphasis on tourism, cultural and environmental goods.


	Y.2 - Fall

	Internship
	1
	
	Y.2Spring

	Final evaluation
	2
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